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Moderated usability study on hi-fi prototype 
Conducted: September 2022 
 
This study contained 3 users all in the music industry. 
Participants included 2 male and 1 female. 
All were aged 50+ and rated themselves fairly confident with tech. 

About the study

This report comprises the feedback and recommendations for areas that the 3 
users in the study felt could be improved upon and the subsequent takeaways and 
suggested changes to be confirmed and implemented.



As all users clicked the numbers 
rather than the text, make the 
step number clickable.

As 2 out of 3 users used the bot 
to navigate through the steps, 
have the bot talk them through 
each step and have the bot 
clickable.

Add a tooltip to explain the 
map key statuses to clear up 
any confusion with the user.

Dashboard



2 out of 3 users were unsure why they would need to sign a power of attorney

Recommendation: Add a question mark with a tooltip on 
hover to explain why Westbury needs them to sign a POA

Onboarding



All users requested the ability to download statements by tax year

"I know PRS send out yearly tax statements so I 
think it would be a good idea" 

"Rather than trying to look for the dates for the 
tax year it would be much better" 
 
"As I said, it would be great to have a yearly tax 
thing for our income tax"

Statements



After spending a few minutes on the discography 
page users began to understand the page.

Recommendation: Add a quick 
video tutorial which users can 
access at any time that shows 
users how to add contributions 
and recordings. 
 
Also add a prompt to remind 
users how to add a contribution.

Discography



100% of users dislike the girl figure

"Definitely not no!"

Gave 0/5 on all Westbury branding 
adjectives (Authoritative, cutting-edge, 
futuristic, sleek, and trustworthy)

"Ew no! No, no that is well creepy, eurgh!”

Rated 0/5 for Westbury branding 
adjectives (Authoritative, cutting-edge, 
futuristic, sleek, and trustworthy)

"I don't want a bimbo looking after me, or 
anything to do with me. It looks like 
something out of game of thrones”


Dashboard character



100% of users gave positive feedback 
about the bot

"I thought he looked great, I thought 
he looked really cool"

Gave 5/5 for all adjectives 
 
"Kinda cute I think" 
 
Participant C described the bot as 
nice, neat and clear

2 out of 3 users clicked the bot to help them move onto their next step rather 
than clicking the numbers

Dashboard character



All users preferred logo B

"This one just looks like it's going to punch 
you in the face" 
 
"You would never go to an interview with a 
red tie on, it feels a bit aggressive" 
 
"It reminds me of captain Scarlett"

Logo A
 Logo B


"I definitely the prefer this one" 
 
"This one is more trustworthy" 
 
"Logo B is more visible. It will stand out 
better"

Logo



"I think it's absolutely brilliant and I can't believe a company like Westbury are investing so 
much money in doing something like this"

Positive feedback


